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Running a synchronous focus group

Researcher Brief
You are running a small research group investigating TV choices and their effect on people’s non-TV watching activities. You have convinced the BBC to allow you to put a link to your focus group session on its website. A small number of participants agreed to take part in an online focus group which you are due to run in five minutes times.

The issues that you are particularly interested in are:

· what influence does TV have on the participants personal relationships;
· what influence does it have on their political awareness.

You can structure the focus group however you choose but you should try and come out with some useful data related to the two research questions above.

To access the Focus Group

· Log in to Blackboard

· Choose Exploring Online Methods
· Choose Communication from the Tools box (on the left hand side)

· Choose Group Pages
· Find your name and enter the relevant group.

· Choose Collaboration
· Click Join in the Chat options.
